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Part |: BBC Listener Research
Department (1937-c.1950)

'Audience measurement, properly used, can be a good servant; but it is a bad master-...

the fate of the battleship Potemkin shows what happens when the ratings take over.'

(R. Silvey, head of the BBC’s audience research from 1936 to 1960)
This major new online resource from the collections of the BBC Written
Archive Centre delves into the BBC's internal research into its audiences
from the inter-war years to the present. The first part, covering the period

1937-c.1950, presents the . Confidential.
0 BEITISH BROADCASTING CORPORATION

early research of the BBC's A LISTENER RESEARCH REPORT

pioneering Listener e

Research Department (LRD) Chargos 1 the State,of Ecibieh Tl Opinion on the U.5.4,

during 1942 and 1943

into wireless listening in

1 Two yeors ogo & survey of the gttitude of the British pablic touards the U.S.4.

et . . (18/815) wan nade for the guidance of the Now York Office. Tho enguiry wes besed
Britain nationwide and at a on the shoarvations. of ower 1,000 Loal Corraspendond and vos carried sut very
. I I I ;Omrt'.l\y afftc!':‘?ba:.l!‘:sh{am. “he fact thut since thoen Americcn troops heve
come o femdlicr sight dn Grect Britein was folt, apert from ling else, to
regional ievel. be & Justificotion for o repotition of the enguiry o broodly similer lins, &

sesond enquiry wes, therefere, mede in Jemiry 1964, aod nearly 900 Local Corves-

. pondonts supulied evidenca fer it, Throughout the:snclyat: division was mod
From the controversial botvocn the observetions of Correspandents fram ceca viero there hed boun condds
) erablo opportunitics for pecple to mout or chserve Americon trocps, end thess frem
foundlng Of the Department f“;n:cghu;ﬁ.m such opportunitios hid cocurrcd, The follewdng is o musiry of
in 1937, this first part takes I HERICHN FEORLE
. 2 Two years ogo the prevolling vicu in & try wss thet the Aweriec
in the turbulent years of the *aized loth in vhith, haviver, & rain presoinatod, This o stil
true, the cxpericnce of hoving met fmericcn a3 & s country having tendod to
confirm it. I o dceoble that oneng those who heve not mot Aseriemn
Second World War through e ca ko e, haeare el or Sk i upo s Soee,

ritish descunt arc mow n o sucll minority is wery

to the early post-war period et Lo ohais Wity e Lllopt Wt Lo th Luerens desmebr
Ieading UP to Iaunch Of complexity of the United Stotca, ;
Britain’s first national television channel.

This part reproduces the entire available collection of weekly audience
summaries, together with the weekly then daily listening barometers. Also
included are the audience reaction reports on particular programmes and
special reports on specific themes or issues, as well as key policy
documents produced by the LRD during these years, tracing the early
development within the BBC of what is now known as ‘market research’.
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During the Second World War, listener research took on a new urgency
as the BBC became an indispensable part of life on the Home Front. The
LRD's wartime audience research, reproduced here for the first time,
provides crucial insights into the listening habits and cultural preferences of
the British people at this time, as well as detailed listener responses to
some of the key radio programmes and personalities of the era, from
ITMA and The Brain’s Trust to Winston Churchill and William Joyce, the
voice of Nazi propaganda better known as Lord Haw-Haw. Through its
special reports on topics ranging from news readers' accents and evening
listening habits to listeners’ views about Russia, this

o)

first part provides a unique and revealing window %

onto the behaviour, attitudes and preoccupations of
the British people at a key moment in their history.

This publication, which is introduced by Sian
Nicholas of the University of Wales, Aberystwyth, is
of particular value to students and researchers in B. B. C.
history, in mass observation, and in media and

communications studies, and is an indispensable source of information for
those with an interest in everyday life in wartime Britain.
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Key features of this online resource:
+¢ Reproduces files in full, totaling over 10,000 images
+¢ Replicates the arrangement and numeration of the collection within
the BBC Written Archive Centre
+* Requires only licence, Internet access & Adobe Reader® 8.1 or above
+¢ Trial accounts available to libraries
ISBN 978-1-85117-124-8 PRICE OF FIVE-YEAR LICENCE STARTING 2008
Standard licence with unlimited password + IP range access: £1,900*
(*Add £500 if archival microfilm copy required with licence. Multiply by two for US$ price.)
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